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Re:act

RESPOND. ACT.




Re:act is a program that challenges
university students to raise awareness of
road safety issues and change behaviour

among 18-25 year olds.



The Re:act
Vision

¢ Educate the next generation of road safety communication professionals through
the ‘real-world" experience of pitching to industry and government clients.

e Inspire student participants and program partners to share positive road safety
messages through their professional and personal networks.

¢ Influence the behaviour and attitudes of young drivers by raising awareness of
how to be safer on our roads.

e Maximise impact on road safety by expanding across Australia and
internationally, including in developing countries.

e Activate student campaigns in the public domain to ensure their voice is heard
and positive road safety messages reach the wider community.

%%



Timeline

Re:act behavioural
change project
conceptualised
and developed by
Hard Edge.

Foundation partners

signed up: TAC, RACY,
Transurban, NRSPP.

2015 2016

Inaugural Re:act
program run

for Swinbume
Communication Design
Honours students as an
optional project

Topic: “Safer Use
of Mobile Phanes
inVehicles™.

In its third
year, Re:actis
adopted as a
mandatory part .,
Topic: “Safe
Seiint macton
et 18 25 1ea 00
Selected andisrunasa Newpartners  With Trucke"
campaign is group project come on board:
“Give Your Liver the Australian
Selected campaign is Topic: “Driving Longer”. Trucking
“Live the Moment'. the Morning Association
Alter Drinking”. and Melbourne Selected
Metro Rail campaign s
Autherity. “Don't Truck
Re:act run forits Around”.
second year with
Swinburne.
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Top 3 finalists present
at the ATA conference
in Canberra, to the
steering committee

of the NRSPP, and

the selected students
present at Transurban,
beamed internally to all
sites Australia-wide,

2019

New partners
include Telstra,
M, IAG, Transport
for NSW Centre
for Road Safety,
and Australia Post.
Re:act expands

to NSW with

the University of
T Sydney.

Topic: "Shared
Responsibility
of Drivers and
VRUs on our
Roads”

Selected campaigns
are "100% Human™
and "#ThanksMate".

Campaigns are
launched across
300 oOh!media
digital assets in
Melbourne and
Sydneyas well
as on university
campuses,

2020

Queensland
University of
Technology and
London College of
Communication
sign up to run
Re:act. Advertising
students to
participate for

the first time.



SWINBURNE
HARD EDGE X UNIVERSITY OF
TECHNOLOGY

PRESENTS



The Re:act Process



The Re:act Process



Selected Campaign (Melbourne)

100% Human

My experience with Re:act is

also very positive and watching
students grow from the experience
is rewarding. By developing a
behaviour change campaign, they
too go through behaviour change
and learn how to share the road in
a safer and more tolerant way.”

100% HUMAN
- Associate Professor Nicki Wragg 100% ACCOUNTABLE

Course Director - Communication Design Honours, s0 let's act like it

Swinburne University of Technology
wome - Re act
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Selected Campaign (Sydney)

H#ThanksMate

| wouldn't hesitate in
recommending Re:act to other
universities. It is UTS’ first year
running the program and it has
been such a great opportunity for
students to consider real-world
problems and to collaborate with
industry professionals.”

- Nicola Hardcastle
Lecturer - Visual Communication Design,
University of Technology Sydney

Tharieb

for being considerate
on our roads
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Between 2 and 5%
of drivers report

being assaulted

by another driver.
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'Road raged'

driving has been
shown to increase —_
crash risk by

11.1 times! w _
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TOOL BOXTALLS

For more information or to become a partner:

Jerome.Carslake@arrb.com.au
WWW.Nrspp.org.au — register for newsletter
@NRSPPaus - Twitter
LinkedIn

Facebook @NRSPP

Improving Road Safety,
It's Simply Good
Business!



mailto:Jerome.Carslake@arrb.com.au
http://www.nrspp.org.au/
https://twitter.com/NRSPPaus
https://www.facebook.com/NRSPP/

